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Statista is one of the leading statistics companies

9 Statista provides statistics and quantitative data on over 80,000 topics
and areas of interest categorized into 20 market sectors

2 The Statista team includes over 150 employees: researchers, database
experts, statisticians, technical journalists and graphic specialists

9 Our clients include all of the "Big Four" consultancy firms, as well as
companies such as Google, Vodafone, Ogilvy, and major financial
institutions. This means students can now use the same tools for study,
as they will with prospective employers.

9 Over 3 million users visit www.statista.com every month

9 Our headquarter is located in Hamburg, Germany with representatives
for the US market based in New York City

9 Statista cooperates with media partners such as Forbes, The Guardian,
Mashable and Business Insider




Recognition and Accolades

Statista was recently named by Library Journal as “Best Statistics Database 2014”

Offering a "mind-bending array"” of statistics that are "international in scope”, according
to Lura Sanborn of St. Paul’s School, Concord, NH, there really is nothing else out
there like Statista. Users can find information on everything from the music industry

I.I BRA RYJOU RNAL I_ to gun control to worldwide poverty rates. Sanborn goes on to point out that Statista’s

"color infographics "speak" to our patrons more than the black-and-white charts we are

Best Databases 2014 accustomed to.

Many of the statistics are easily downloadable with the creation of an account, which
1S free to patrons at subscribing libraries. Statista also offers individual and corporate
subscriptions. Corporate users have access to "dossiers”, highly detailed multipage
Puplished November 10, 2014 statistical reports. Searching Statista is intuitive and straightforward, says Sanborn;
most users will find it no different from searching Google. Lastly, she says, the database
makes statistics fun, and how often do we get a chance to say that?

2 Adding to a growing list of accolades, this reflects the reasons we are a trusted resource for more than 500 academic
institutions worldwide.
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How does Statista aggregate data?

From over 18,000 high quality sources

Individual

. Statista creates transparency and
Statista removes existing inefficiencies:

inaccessible,
untraceable, not detailed enough
not meant to be used individually.

purchases prepares compiles

Website PowerPoint Excel
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What kind of data does Statista aggregate?

Market and Categorized into From 18,000
Consumer Data 20 Market Sectors Sources
Market | i e e e e oo i oon :
Forecast Medla & National ReaderShip Survey
Advertising comscore ONS

Bed & Breakfast Association

Kantar Media

IIII Qm

Technology & !
Telecommunication Nielsen iGDRMI
Ofcom Defra
Company e IDC Populus
Revenue L 4 i " | ' Lloyds Banking Group

«Statista

0 . ° ° ° °
Consumer Behavior  What do you . | . Association of British Insurers
& |ntereStS think Of...? SOC|ety \ m«» European Telecommunications Network Operators’ Association
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Statista is your comprehensive source for data

The benefits of Statista

DRSS RERN Ourservices ~  Markets&Topies =  Infographics ~  Research & Analysis

2 More than 1 million statistics and facts from over
o 18,000 different sources on over 80,000 topics and
= areas of interest

Search areas
™~ nStati stics (919)

0 S EEEEET Y (E 9 Focus of the international database on Europe, United

4 ‘}Dossiers and Industry-Reports (25)

9 Erors 10 States and China

] _E"wh-lnfographics (134)

Sort by Search accuracy Results

ﬁ Apple iPad sales worldwide 2010-2014, by quarter
Statistic | Global Apple iPad sales from 3rd quarter 2010 to 2nd quarter 2014 (in million units)
Search by sources

= ———— 9 Quick and convenient access through intuitive search

Statistic | Number of available apps in the Apple App Store from July 2008 to October 2013

R and filter functions with 100,000 keywords

Statistic | Global Apple iPhone sales from 3rd quarter 2007 to 2nd quarter 2014 (in million units)

Publication s’ 7 > Must popular Apple App Store categories in June 2014

N | Mot popuar Apple Ap St caegorie i 2014, by har of bl aps )~ Intelligent suggested search terms, to aid the discovery

\pj Store: number of downloads as of June 2014

| Cumulative number of apps downloaded from the Apple App Store from June 2008 to June 2014 (in Of n eW I nfo r m a t I O n

Ict sales comparison from 2009 to 2014, by quarter
hahe, iPad and iPod sales from 1st quarter 2006 to 2nd quarter 2014 (in million units)

> Direct download of all data in PPT, XLS, PDF and PNG

mirtphone market share of Apple and Samsung in the United States from 1st quarter 2010 to 1st

More s
Y J format
) 1d fioogle: revenue comparison from 2008 to 2013

nue comparison of Apple and Google from 2008 to 2013 (in billion U.S. dollars)

? Full publication rights to all statistics
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Statista presents statistics comprehensively

Example: View of the statistics on the website

ng the account of Redaktion von
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Our Services Industries Companies & Topics Infographics

Home » Industries » Retail & Trade » Food & Beverage : U5, retail price of apples 1995-2014 (fee-based)

Download as ... Options Retail price of apples (Red Delicious) in the United States from 1995 to 2014 (in U.S.
0 , , dollars per pound)
@] Graphic (PNG) £} Settings
& Excel (XL5) & Print 1.7 CIear & concise

A" tOOIS i PowerPoint (PPT) + Save Favorite . presentation

1.42

easily accessible g PoF AupssieNers

1.25
Source Release Further info =
[=1
Z .99
= 1 0.96 e 0.97
Source e 0.95
Bureau of Labor Statistics =
=
Survey by < ors
Bureau of Labor Statistics E
0.5
Do you have a question or a suggestion for this
statistic? Please visit our contact page.
0.25

Mare statistics about
e 1 AULS d {l
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retail price apples

Additional Information Source:
United States; Bureaw of Labor Statistics uredu of Labor Statistics
Show more ~ 5 H Pl Statieti B LAttt
£ Statista 2015
[i]

- [ ] (wrweo] 8o
Relevant Topics & Statistics A Summa ry putS

Reading support
L] o o
= Sporting Goods Industry This timeline depicts the retail price of apples (Red Delicious) in the United States from 1995 to 2014. In 2010, the U.S, the statistics into

m price for one pound of apples amounted to 1.20 U.S. dollars.
context

Access to over a million facts & figures via Statista.com




O All tools are easily accessible

Recognising the importance of versatility in the digital age, all content is instantly available in a variety of formats.

PNG image

Smartphone market share of Apple and Samsung in the United States from 1st

quarter 2010 to 1st quarter 2012
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PNG
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For direct integration into
documents, reports or websites

PPT file

8006 |'] 165489 global-sales-of-apple-ipad-by-quarter—since-2010.ppt - OpenOffice.org Impress
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e

For immediate use in presentations -
choose from six alternative formats

Excel sheet

888 _ 165489 global-sales-of-apple-ipad-by-quarter-since-2010.xls - OpenOffice.org Calc
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10 Survey through 3
11 Name of the survey 4 Smartphone market share of Apple and Samsung in the United States from 1st quarter 2010 to 1st qi
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13 Object of investigation '; Ao s oih
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For further processing or analysis
- optimized for integration into
larger business models (structure,
labelling, etc.)




O Versatile presentation

Bar chart

Stack
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Games 62
Books 54
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Locations and navigation 42
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© A summary puts the statistics into context

A short explanation of the data shown on the graph, including
one sample datapoint, gives the reader the necessary context to
understand the information.

This statistic shows the UK Brent crude oil price fluctuation since 1976 as a time series. In 1980, the average price of UK
Brent crude oil was at 36.8 U.5. dollars per barrel. Brent is the world's leading price benchmark for Atlantic basin crude
oils. The price of crude oil is closely observed as it influences costs across all stages of the production process and

consequently alters the price of consumer goods as well. Add|t|0na| baCkground information, e.g. exp|anati0n Of teChnicaI
terms is also provided.

Download as ... Options Survey details, e.g.
[@Graphic (PNG) ) Settings ’ Research institute
[ Excel (XLS) S print p 2 Survey time
@Pw.-erpcir‘-t (FPT) W Save Favorite ’ Reglon
]
3 PDF Update Alerts f:é
e

Publication details, e.g.

Source Release Further info ’ PUb“Sher
o ¥ Source link with online publication
o ?® Publication date

Survey by
OPEC; IEA

Additional features

Citation (FAQ)

_ . ¥ Search tags and top tags

¥ Market and sector relevance
MW\, UK Brent crude oil price changes from 1976 ’ EXp|a natO ry nOteS on:
to 2015 (annual aver. in U5, dollars per barrel). .
Stausca.j:uze[;sez ;arijic;.2I315.f.li:-j.=|il;tie ;::-l:w J " SpeCIaI features
http:/fwww.statista.com/statistics/262860/uk- m Detalls on the source

brent-crude-cil-price-changes-since-1976/.

= Further useful information




Statista dossiers provide quick access to a specific topic

Global Brand Value

Most valuable nation brands 2014

Statista Dossier

@ Brand Value - Statista dossier

(=]

The 25 most valuable brands worldwide 2014

o

Brand value change of the largest worldwide brands 2014

Brand value of the most valuable companies worldwide in 2014

The most important 30-50 statistics on a subject

Global Brand Value by Category

N}

14 Most valuable fast food brands worldwide in 2014 A B

15 Leading 15 most valuable soft drink brands worldwide 2014, based on brand valug¢ CO l I l p I e to a S I n g e P PT O C u I I I e nt y O u r re S e a rc
16 Brand value of the leading 10 beer brands worldwide 2014

17 Alcohol/spirits market: leading brands worldwide based on brand value 2013 © Statista, Inc. (NY) m

18  Brand value of the leading personal care brands worldwide 2014 e X e r' t S

19 Brand value of the leading 10 apparel brands worldwide 2014 p

20 Brand value of the leading 10 most valuable luxury brands worldwide 2014

21 Brand value of the most valuable car brands worldwide 2014 .

22 Most valuable technology brands worldwide in 2014

23 Brand value of the leading telecom brands in 2014 The 25 moast valuable brandg worcwice 2014

Brand value of the 25 most valuable brands in 2014 (in million U.S.

ek Clear segmentation into chapters for easier overview

Brand value in milion U.S. dollars
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Apple
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Editable PPT slides with one graph per page for direct
integration into presentations

Micrasaft

Verizon

cE

aTaT

Amazon.com

Leading 15 most valuable soft drink brands worldwide 2014, based on brand value
Leading 15 most valuable soft drink brands worldwide in 2014, based on
brand value (in million U.S. dollars)

Source and methodology information

All content is accompanied by source information,
| 8 ST , : : : : : :
including a link to the online version of a publication

Conducted by Kantar
Survey period 2014 |

Region Workdwide:

Number of respongents na.

Age group na.

Special characteristics na.

Published by Milward Brown

Pubiication date May 2014

Original source Brandz - Top 100 mest valuable global brands 2014,
page 69

Website URL bitp:lfwuesialsta comsialistics2 130630eading=15:
brand-value!




Academic users also receive access to the Statista studies and
source database

Studies database Source database

Forbes ransportation

. at,
Grocer y US Energy Information Stat;oqa/gur
Headquarters Administration St

tics ~Ure
Cs Ofc/;j,;/ of
q

(&éo@f/f@

79,
S ¢
.. O
ox. Or
Uy,

Fast access to approx. 20,000 studies Additional information on
and reports from third parties as well as sources sorted by topic
all Statista dossiers and Industry Reports
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How do academic institutions connect?

More than 500 universities and business schools connect to Statista using the Campus License. Designed with
teaching and learning in mind, a Campus License makes it easy for all students and staff to access the database
and make full use of the content.

IP range

How it works » Clearing of IP address for the entire campus, or a
dedicated user group

» No additional login required

» Full support for Shibboleth, EZ Proxy, and other remote
access solutions

Details » Access all areas: Full use of the Platform

» Access to Statista terminates upon graduation or
departure from academic institution

» Flat fee; no risk of incurring excess usage charges
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An experienced and trusted resource

More than 500 academic institutions trust in our services, including:

o) 00 2s

MANCHESTER

HARVARD i"‘
BUSINESS SCHOOL ‘.

g Stanford Universit
Customers Yale 3t/ 1534 y
BBS The University of Manchester
COPENHAGEN
BUSINESS SCHOOL

HANDELSHBJSKOLEN

Consortia EJ hbz
Wissen. Information. Innovection,

LYRASIS &

Advancing Libraries Together
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For further information please contact...

Jon Nielsen
Business Development Manager

+49 406889312 19
jon.nielsen@statista.com
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